FACEBOOK FOR RECRUITMENT




TODAY’S PRESENTERS




SOCIAL MEDIA

Who is online?

% of U.S. adults who use at least one social media site, by age
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SOCIAL MEDIA
And where are they?

% of U.S. adults who use...
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® Twitter: 20% ® LinkedIn: 27% ® Instagram:37% @ Facebook: 69%
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SOCIAL MEDIA

Demographic details

% of U.S. adults who use...
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MONTHLY & DAILY AVERAGES

Facebook monthly active
users (MAUs) — MAUs were ®

2.60 billion i i

Facebook daily active
users (DAUs) — DAUs were

173 billion -




TIME SPENT ON SITE

Users spent an average of

58.5
minutes

on Facebook each day.




COVID-19 EFFECT

Monthly active users increased by
10% to 2.6 billion

/0% more time spent across apps

Browsing has increased 53%

Facebook messaging has increased
more than 50% in many countries
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FACEBOOK FOR RECRUITMENT

Organic vs. Sponsored Post Results

Paid: 28.1% « Connecting only with users that
like your page (organically)
limits your potential

Facebook advertising gives you
the ability to get your post in
front of users that may be
interested in your company but
don’t currently like your page.

Organic: 5.17%
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FACEBOOK FOR RECRUITMENT

How to use the platform

N

Goal: Drive qualified traffic to your career site where
candidates have the opportunity to fill out an application

m Build your audience
'L

Generate interest in your company and brand

Create awareness of available jobs/positions

Keep up with your current audience, your future
audience and your competition

Network image by Gilbert Bages from the Noun Project N ‘ A S RECRUITMENT INNOVATION



FACEBOOK FOR RECRUITMENT

How to target your audience

@ Location

@ Interests
@ Relevant Messaging

AN
Appealing Image

o Clear Call-to-Action

{ 7N




FACEBOOK FOR RECRUITMENT
Sponsored Post Strategy

o Link Click Ads

» Supported placements throughout
Facebook and Instagram

2 O 2 O » Send audience to landing page

NIAlS r:JA‘STBVeqrultment Innovation

2020 Calendar of Healthcare Recegnition Days
from NAS is here! Our calendar is an invaluable
resource for you and your team ...See More

N A s IR TMENT SNOVATION

CALENDAR of . :
HEALTHCARE associated with your ad

RECOGNITION DAYS

, » Delivers the same ad across
S |l | multiple news feeds and reach a
large audience at the same time

Recruiter

OO 51 14 Shares

Ub Like () Comment 7> Share
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FACEBOOK CASE STUDY
Healthcare Industry

Yavapol egional Medical Center

Join us as an AN and thrive as part of our team. You'll fing a dynamic
work environment and a relaxing lifestyls at Yavapal Regionsl Medical
Canter in besutifyl Prescott, Arzona, Here, you i appreciste supportve
leadership that in iwests in you, along with the chanoe 10 recharge In
Presoo 200+ days of sunshine and breathtaking scenery. We offer 2

Yavapai Regional Medical Center Lmarn Mo

Challenge: Raise awareness of immediate
hiring needs for large Healthcare System

Strategy: One Sponsored Post per Quarter

Results:

T st L pos2 | %

Impressions 81,938 87,307 +6%

Engagement:

e st [ posz | %

Likes/Reactions 2,393 4912 +51%
Post Saves 9 22 +60%
Post Shares 164 172 +5%
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FACEBOOK CASE STUDY

Manufacturing Industry

I Challenge: Manufacturer opening new
O o facility; needed to fill multiple positions

SHars 1N Sxtilermeed Of warking 31 » Dr'ed ey DCETY By JoReg 1he dynams
maufactiuieg Inam a1 JAC Products. A wond-cless leader in maomotive
asign, sngnee g and manufacturing, were oking tor fard-working

:-:odvmrbmn:rzr—nmm, engineerng, mainenance and production at Strategy Senes Of FB Sponsored pOStS
cur clean, sate 200,000-sauare-4oct facky in Napoieon, Onin. We have )

eacefont oppertuiies svalable on frst, second and hd sifts. We otter over a penod of 3 months

COMOIEIVe DIy, §Teal DENESEs and 1he DOOOMUNITY 10 Grow your caner. Lk

o mool Sy G030 0N O Ihe Latest Carmed QODOMUNTTnL, ADDdY Now

Results:

I T T A

Link Clicks 226 +48%

CPC (Cost Per Click):

S e oz | %

00 65 Avg CPC  $0.28 $0.14 -50%

JAC Products
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SOCIAL MEDIA STRATEGY

The importance of social media in recruiting
continues to grow. An Adweek report suggests that

92% of recruiters use social media. The share of
companies that use social media for recruiting
has iIncreased to 84%.

Facebook Sponsored Posts have a low barrier
to entry and can be incorporated NOW! And they

can be foundational for a more comprehensive
social media strategy.
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SOCIAL MEDIA STRATEGY

Attract and Plan and provide Set conversion
capture the right transparent goals including
audience for your information that increased social
social properties today’s engagement,
and drive to the candidates talent

career site and expect that helps community
talent them make the growth, applies,
community. right decision. and hires.
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KEY TAKEAWAYS

m) Facebook is the most popular social media in the US!
Use has increased during the COVID crisis.

m) Reach a diverse audience.
m) Target by a variety of criteria to reach target audience.

=) Can be used for single campaigns and can serve as a
foundation for a more robust strategy.

=) [ ow barrier to entry. Can be incorporated NOW!

=) Interested in learning more? Contact NAS today!
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THANK YOU



